5 Tips to Improve Your DIY Graphic Design
from a professional graphic designer

Sometimes it isn’t possible or cost-effective to hire a professional to design your marketing collateral.
For those moments when you’re on your own, here are five tips to help your project look more
professional.

1. FONT CHOICES
Only use two or three different font families. Look at your copy and determine its hierarchy. Ideally,
you’d choose one font for the body text, one for the main headlines and maybe an accent or subhead
font. Another thing to keep in mind is to not use multiple serif fonts or multiple sans-serif fonts.
And make sure your text is easy to read. People need to be able to read your message if you want them
to act on it. Choose fonts that are clean and clear. Never use a script with all uppercase text. If you are
using a script, make sure the point size is large enough to read it easily. Small text should always be in a
sans-serif font for easier legibility.

Think carefully about your audience and your message and use fonts that support that message. If you
are a B2B, you may want to stick to a font that is more professional instead of a childish, handwritten
font. Script fonts can come across as elegant or overly casual.

2. IMAGE QUALITY
Appropriate, high-end photos and graphics will help illustrate your message and help your audience to
remember it. Make sure to use images that are of a high enough resolution for your project because a
pixelated image will make you look unprofessional. Never use images created for a website on a piece
that will be printed. If using stock art, always download the largest file so you have the flexibility to use
it across all media. Second, don’t use a photo at larger than 100%.

3. USE OF WHITESPACE
One thing that will instantly transform your design to something more professional is using plenty of
whitespace. When items are too close, it creates a tension that the viewer will feel. Always allow for
breathing room around each element in your design, including borders.

4. USE OF COLOR
When deciding how to apply color to your design, you want to be very careful. Don’t feel like you have
to use color on everything. There’s no reason to hit your viewer over the head with your design. Be
choosy and remember color is used to make things stand out. If you make everything colorful, nothing
will stand out. For smaller body text, black is best for legibility. And make sure if you use colored text on
a colored background that you have a significant amount of contrast. Otherwise it will hard to read and
may as well not be there to begin with.

5. PROOFREAD!
Last but most definitely not least, proofread everything. Proofread it twice.
I hope these tips will help you craft a more professional-looking piece.
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